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1Q10 reference sectors In Italy

Market: Transition period with encouraging signs of an upturn in advertising
spending

Sector (% change) In terms of FYO%
Trade Books value 1,8

Magazine Circulation violurme [6,7]
Add-on sales value [22,1]
Magazine Advertising value [28,7]
Radio Advertising value [7.7]

Sector (% change) Tipologia

Magazine Circulation = walume

Magazine Advertising  wolume

... Mondadori is currently outperforming in its reference sectors in Italy



P&L 1Q10

1009 1010
Revenues 354.5 344 .7 -2.,8%
EBITDA 14,2 21,2 49.3%
Amaoartisations [6,2] [5,5]
EBIT 8,0 15,7 96,2%
Financial charges [5,4] [7,1]
Pre-tax 2,6 H,6 238,05
Taxation & minaority interest [, [6,2]
Met profit (1.8) 2.4



Net financial position

Met Debt FY0?9 (372,%)
Met cash flow 13,8
Capex + share buyback [9,0]
Severance indemnities + restructuring [4,1]
Extraordinary items 11,3
Waorking capital & other 3,7
Met Debt 1010 (357,2)

1Q09 FY09 1Q10

€m

Net debt on EBITDA of 3,2 vs
Covenants of €5.0 in 2010






Trade: the business and market share in Italy

The Book Market
In 1Q10: excl LSR

@ 26,3%

Nielsen market figures for the
the first quarter of 2010 are not
available yet

m41,7%

m11,8%
m10,1% 04,7%

05,4%

@ Mondadori @ RCS [JFeltrinelli O Giunti @ GEMS @ Altri

Source: Nielsen Bookscan, in terms of value (under review) 6



Trade: Main hardcovers in 1Q10
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Books in 1Q10

Revenues Revenue Breakdown

Fevenues 1009 1010 %
-10.0%  Trade 69,3 60,9  -12,0% *
Education 2,3 2.5 8, 7%
Art books & exhibitions 8,3 7.6 -8,4%
Distribution & third party 9.1 9.1 -0, 1%

1Q09 1Q10 *As is normal, the publishing schedule is
€m focused on the second half of the year

Ebitda 14,0% 13,4%
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Circulation (copies) in 1Q10 in Italy

The Magazine Market in 2010:

144 million copies

Italian Market 10.6%
. . - - .070
- Circulation (copies)
38%
15%
“ion S ] Mondadori : _4.4%
g Circulation (copies)
@ Gruppo Mondadori m RCS O Hachette
O Universo W Espresso @ Condé Nast
m Cairo O Altri

Source: Internal (copies) - March 2010 10



The add-on sales market In Italy

Italian Market I Mondadori Group
In terms of value -32.5% _

Revenues

1Q10 Sales by product type:

In terms of value

+3.7%

15%

ﬁ -
12%
1Q09 1010

43%

€m

\ B Editoriali @ DVD O CD Audio O Altro

Source: Internal (in terms of value) - March 2010 11



The ADV Market In Italy

Sector (5% change) In terms of Market
Television value &, 0
Mewspapers valle 3,5

Magazine value [10,3]

Radio value
Internet value

Total market value
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Magazines (Italy) 1Q10

Revenues Revenue Breakdown

-0.7% Revenues 1009 1010 %
Met circulation ROLT 48,5 -4, 3%
Add-on sales 37,7 39,1 a3, 7%
Total circulation 25,4 87,6 -0, 9%,
Advertizing 29.3 28,1 -4, 1%

other B,6 FYi 16,7%

1Q09 1Q10
€m The Italian Magazine Market

Ebitda 8,4% 11,4%
Circulation ( volume): -10.6%

Advertising (value): -10.3%
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Magazines (France) 1Q10

Revenues Revenue Breakdown

_30% Revenues 1009 1010 %
Advertising underlying 16,8 17,5 4,2%
Advertising titles closed & I 2,5
Total A0 19,3 17,5 -9, 3%
Met circulation 57.3 53,0 1,2%
Add-ons sales 2,7 2,8 -7 A%
Other 4,3 31 -2,

1Q09 1Q10
em The French Magazine Market

Ebitda 4,5% 5,3%

Circulation ( volume): not available

Advertising (volume): Market +3.0%

14



The Advertising sales company




The Advertising Sales Company 10Q10

Revenues Revenue Breakdown

-4,4% Revenues 1009 1010 %
Magazine AME 33,9 32,9 S
Third parties dagazine 5,7 4,9 -14,0%
Total Magazine 396 37,8 -4 5%
Radio [R101 + Kiss kiss) 4,0 6,2 5E,0%
Other [not comparable) 8,1 5,4 -33,3%

*Mondadori weeklies flat

em The Italian Magazine Market

1Q09 1010

Advertising (value): -10.3%
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Retail & Direct Marketing
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Mondadori Retail 1Q10

Outlets Club e-commerce
Own stores Franchising se Physical Liquid
MONDOLIBRI |
Bookstores & Multicenter Bookstores Edicole
® .0 A
32 251 205 Own Stores bo‘.lt MONDADORI SHOP
23
MONDADORLEY SMUTTICENTER Franchlsmg DVD .
e SR, o Ringtones
: —— 50
e P a 7, ;' - CD
internet Audiobooks
Games

notizieletterarie

@ Euroclub Miscellaneous
IL CIRCOLO

JUNIOR==CILUB

CIlubh . NOF

L rtiel gted £

PIEMME [EIIE===53

An increase of 55 outlets vs March 2009 (excluding Mondolibri) 18



Direct & Retail: 1Q10 Results

Revenues

+6.2%

1Q09 1Q10
€m
Of which:
Own stores +1,1%
Franchising +15,3%

Revenues

+6.3%

1Q09 1010

Despite a negative market perfomance (-1.4% in
terms of value)

€m
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Radio R101: 1Q10 Results

Revenues Listeners

Audiradio figures for the the first

+3.3% quarter of 2010 will be published at
1Q09 1Q10

the end of May as the system of
measurement has changed from a
telephone survey to a diary panel

€m

21



Personnel and costs

0

€m
-4.7%

Of which personnel (5.8) -8.1%

... In the face of a 2.8% reduction in
revenues

1Q09 FY09 1010

headcount

22



Forecast for the full year

In the light of the results of the first quarter, it is estimated that, in
the absence of unforeseen circumstances, Mondadori will be able to
improve the level of its operating profitability compared with last year.
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Ebitda by division

Ebitda reported Ebitda margin
EBITDA 1009 1010 EBITDA margin 1009 1010
Boaks 12,5 10,7 [1,7] Books 14,0% 13,4%
hMagazines |taly 10,4 14,1 3,7 Magazines |taly 8,4% 11,4%
Magazines France 3,8 4,3 0,5 Magazines France 4, 5% 5, 3%
Advertising (1,9 [2,3] [0,4] Advertising
Direct (0,3 0,3 0,6 Direct
Retail (1.6] (1,1] 0,5 Fetail
Radio [2,9] [1,2] 1,7 Radio
Holding and other 5,8] (3,6 2,2 Holding and other

€m

25



Balance Sheet 1Q10

FYO9 1010

Metworking capital [144,8]  [140,8]
Ae a % of revenues 9. 4% 9. 2%
Met Capital employed 919,2 599,68
Met Debt (372,9]  [357,2)
Metf Ascets R, 3 L Y

€m
26



Cost saving details 1Q10

Cost saving details

1010

Change vs 09 %

Labour casts [1)

Paper, printing & other production costs

Rights, royalties & commissions

Advertizing services & subscription management
Third party consultancy & collaboration
Transport & shipping

Rent & data processing costs

Travel, telephone, ..

Energy & maintenance

(1) Excluding restructuring, including carry forward
(2) Excluding goods for sale and third-party service

€m

B,
95,7
36,3
20,0
19,5
11,8
12,4
10,1

3,4

15, 8]
4,4]
0,4)
1.8]
0,1
0,8
0,8
2,7]
[0,8)

-8,1%
-4,4%
1,2%
-5,5%

0,7%
7, 1%
6, 6%
-21,1%
18, 6%
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